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ABSTRACT 

The present was undertaken to focus on the impact of social media on adjustment of women undergraduate 

students. A sample size of 200 women undergraduate students were selected randomly from two government 

degree colleges of district Pulwama Kashmir. Information blank and Nadeem’s HOSOCES were employed 

for data collection. Mean, SD, percentage, t-test were employed for data analysis. The findings of the study 

revealed that majority of women undergraduate students are social media users and a significant difference 

was found between social media user and social media non-user women undergraduate students on 

adjustment. 
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INTRODUCTION 

Information and communication technologies are basically the information handling tools that ranges from old to 

modern tools. The old tools are considered radio, television and telephone and the modern tools are computers, 

cellular phones, satellite, wireless technology and the internet. The internet is the web of global connections. It 

provides us a common virtual platform for producing, storing, processing, distributing and exchanging 

information. There are definite applications, services available on the internet through which we can go for chain 

and web of communications. There are websites and search engines to knock the heart of world’s beat. Social 

networking provides a common platform to share and retrieve information of the globe. It is mostly used for 

knowing the unknown people and connects the people of varied interests and places. There are a good number of 

social networking sites such as Facebook, Whatsapp, Instragam, Telegram, Youtube, etc through which people of 

diverse place came to know each other.  

Adjustment refers to the behavioural process of balancing conflicting needs, or needs challenged by obstacles in 

the environment (Berndt & Keefe, 2005). Humans and animals regularly adjust to their environment. For 

example, when they are stimulated by their physiological state to seek food, they eat (if possible) to reduce their 

hunger and thus adjust to the hunger stimulus. Adjustment disorder occurs when there is an inability to make a 

normal adjustment to some need or stress in the environment.  

JUSTFICATION OF THE STUDY 

Previous research has revealed that social media is associated with the personality development of students 

(Bhat & Mir, 2018; Mir & Paray, 2018; Paray & Mir, 2018; Lin, & Subrahmanyam, 2007). Self esteem, 

self efficacy, academic achievement, adjustment are various factors/variables have been intensively studied in 

relation to social networking and social media (Mir, 2019a; Mir, 2018; Mir & Bhat, 2018). To the best 
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knowledge of present researchers no such study focussing on women undergraduate students in Kashmir valley 

has been found in the literature. This research vacuum has prompted the present investigators to take the study 

focussing on impact of social media on adjustment of women students in higher education.  

OBJECTIVES OF THE STUDY  

1. To identify social media user & social media non-user women undergraduate students.   

2. To study adjustment of social media user & social media non-user women undergraduate students.   

3. To compare adjustment of social media user & social media non-user women undergraduate students.   

I.  HYPOTHESIS OF THE STUDY 

✓ There is no significant difference between social media user and social media non-user women 

undergraduate students on adjustment. 

II. METHODOLOGY AND PROCEDURE 

Sample 

A sample size of 200 women undergraduate students were selected randomly from two government degree 

colleges of district Pulwama Kashmir. 100 women undergraduate students from government degree college 

Tral and 100 women undergraduate students from government women’s degree college Pulwama have been 

included in the sample. 

III. OPERATIONAL DEFINITION OF VARIABLES AND TERMS  

Adjustment 

Adjustment for the present investigation represents the scores collected from sample subjects on Nadeem’s 

HOSOCES Adjustment Scale (2018). 

Women Undergraduate Students 

For the present study, women undergraduate students are female students who are studying in government 

degree colleges of Pulwama district of Kashmir valley on regular time basis. 

IV. TOOLS USED 

Information Blank 

Information blank has been used for identifying social media user and non-user women undergraduate 

students.  

HOSOCES Adjustment Scale 

HOSOCES Adjustment Scale was developed by Nadeem in 2018. The scale has 64 items. It is a 3 point scale 

and it measures the five levels of adjustment ranging from extremely adjusted to extremely maladjusted. The 

higher the score respondent obtains, the lower the adjustment is and the lower the score respondent obtains, 

the higher the adjustment will be.  
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V. STATISTICAL TREATMENT 

• Percentage Statistics 

• Differential Statistics 

VI. DATA ANALYSIS AND INTERPRETATION 

A. PERCENTAGE ANALYSIS OF SOCIAL MEDIA USAGE 

The percentage statistics for identifying social media users and non-users has been presented in tabulated 

form keeping in view the objectives formulated for the present study.  

Objective 1: To identify social media user and non-user women undergraduate students. 

In order to realise the objective number 1, percentage statistics was employed and the results obtained 

thereupon are presented in following subsection:  

Table 1: Showing Percentage Distribution of Women Undergraduate Social Media Users 

and Non-Users 

Social Media Number Percentage 

Users 160 80% 

Non-Users 40 20% 

Total 200 100% 

 

Figure 1: Percentage Distribution of Social Media User and Non-User Women Undergraduate 

Students 

A look at table 1 shows the percentage distribution of social media user and non-user women undergraduate 

students. It is clear in the table that 80% are social media user women undergraduate and 20% are social 

media non-user women undergraduate students. In this way our objective no. 1 has been realised. 

B. PERCENTAGE ANALYSIS OF ADJUSTMENT 

Objective 2: To study the Adjustment of Women Undergraduate Students.  
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In order to realise the objective number 2, percentage statistics was employed and the result obtained 

thereupon is presented in following subsection: 

Table 2:  Showing Percentage Distribution of Social Media User and Social Media Non-

User Women Undergraduate Students on various Levels of Adjustment 

Range of 

Score 

Levels of Adjustment Social Media 

User 

Social Media 

Non-Users 

N % N % 

0-4 Extremely Adjusted 36 22.5% 5 12.5% 

5-14 Highly Adjusted 48 30% 12 30% 

15-23 Well Adjusted 56 35% 10 25% 

24-33 Poorly Adjusted 17 10.7% 4 10% 

34 and Above Extremely Maladjusted 3 1.8% 9 22.5% 

Total 160 100% 40 100% 

 

Figure 2:  Percentage Distribution of Women Undergraduate Social Media Users and Non-Users 

on various levels of Adjustment 

Table 2 depicts the percentage distribution of women undergraduate social media users and non-users on 

various levels of adjustment. It is clear in the table that 22.5% social media user and 12.5% social media 

non-user women undergraduate students are extremely adjusted, 30% social media user and 30% social 

media non-user women undergraduate students are highly adjusted, 35% social media user and 25% social 

media non-user women undergraduate students are well adjusted, 10.7% social media user and 10% social 
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media non-user women undergraduate students are poorly adjusted and 1.8% social media user and 22.5% 

social media non-user women undergraduate students are extremely maladjusted. In this way majority of 

both social media user women undergraduate students are well adjusted and majority of social media non-

user women undergraduate students are highly adjusted. For further understanding its graphical 

representation has been done in figure 2. 

C. COMPARATIVE ANALYSIS OF ADJUSTMENT  

In order to compare the mean of both social media user and non-user women undergraduate students on 

adjustment, t-test has been employed keeping in view the hypothesis formulated for the present study and 

the result obtained thereupon is presented in a tabulated form. 

Objective 3: To compare Adjustment of Social Media User and Non-User Women 

Undergraduate Students 

In order to realise the objective number 3 and to test the only hypotheses of study, mean, standard deviation 

and t-test were calculated and the result obtained thereby is presented in following table: 

Table 3:  Showing Mean Comparison between Social Media User and Non-User Women 

Undergraduate Students on Adjustment 

Group N Mean SD t-value Level of Significance 

Social Media 

User 
160 15.34 5.21 

3.15 Significant at 0.01 
Social Media 

Non-User 
40 12.16 5.84 

Table 3 presents the mean differences between social media user and non-user women undergraduate 

students on adjustment. The mean value of social media users is 15.34 and that of social media non-users is 

12.16. The standard deviation for social media users is 5.21 and that of social media non-users is 5.84. The 

calculated t-value is 3.15 which is significant at 0.01 level of significance. Hence, it supports that there exists 

a significant difference between social media users and non-users on adjustment. In this way our only 

hypotheses stands rejected. The mean difference on adjustment has favoured social media non-user women 

undergraduate students. The above stated mean value for social media users interprets that they are average 

or well adjusted and that of non-users represented that they are highly adjusted.  

MAJOR FINDINGS 

1. 80% women undergraduate students are social media users and 20% women undergraduate 

students are social media non-users.  

2. 22.5% social media user and 12.5% social media non-user women undergraduate students are 

extremely adjusted, 30% social media user and 30% social media non-user women undergraduate 

students are highly adjusted, 35% social media user and 25% social media non-user women 

undergraduate students are well adjusted, 10.7% social media user and 10% social media non-user 

women undergraduate students are poorly adjusted and 1.8% social media user and 22.5% social 

media non-user women undergraduate students are extremely maladjusted. In this way majority 

of both social media user women undergraduate students are well adjusted and majority of social 

media non-user women undergraduate students are highly adjusted. 

3. There is a significant difference between social media user and social media non-user women 

undergraduate students on adjustment. The mean difference on adjustment has favoured social 
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media user women undergraduate students.  Such findings are in agreement with the studies 

carried out by Mir (2019b); Berndt (2010); Berndt, et al. (2009). However, the finding of 

Suleiman (2011) does not agree with the current finding. 

CONCLUSION 

The study was undertaken to investigate the impact of social media on adjustment of women undergraduate 

students. After analysing the data and revealing the findings, it was concluded that impact of social media 

on adjustment was revealed in the study. 

REFERENCES 

1. Berndt, T. J., & Keefe, K. (2005). Friends’ influence on adolescents’ adjustment to school. Child 

Development, 66, 1312–1329.  

2. Berndt, T. J. (2010). Friends’ influence on students’ adjustment to school. Educational Psychologist, 

34(2), 15–28.  

3. Berndt, T. J., Hawkins, J. A., & Ziao, J. (2009). Influences of friends and friendships on adjustment to 

junior high school. Merrill-Palmer Quarterly, 45, 13-41.  

4. Bhat, M. S. & Mir, S. A. (2018). Perceived school climate and academic achievement of secondary 

school students in relation to their gender and type of school. International Journal of Advanced 

Educational Research, 3(2), 620-628. 

5. Lin, G. & Subrahmanyam, K. (2007). Adolescents and the net: Internet use and well-being Adolescence, 

42(168), 659-675. Retrieved from: http://findarticles.com/p/articles/mim2248/is16842/ain27483301.  

6. Mir, S. A. (2019a). Study of school climate, emotional intelligence, style of learning & thinking and 

academic achievement of secondary school students. Doctorate thesis, Central University of Kashmir. 

Retrieved from www.shodganga.com. 

7.  Mir, S. A. (2019b). ICT integrated higher education: Prospects and challenges. International Journal of 

Research in Economics and Social Sciences (IJRESS), 8(2), 1-4. 

8. Mir, S. A. (2018). Rural-Urban disparity in student’s academic achievement: Evidence from four 

secondary schools in Pulwama and Srinagar districts of Kashmir Valley. International Journal of 

Advanced Research and Development, 3(2), 1790-1793. 

9. Mir, S. A. & Bhat, M. S. (2018). Internet usage and academic achievement: School location differences 

in 10th class students of Kashmir valley. Insight Journal of Applied Research in Education, 23(1), 253-

258. 

10. Mir, S. A., & Paray, A. A. (2018). Internet usage and academic performance: An empirical study of 

secondary school students in Kashmir. International Journal of Computer Sciences and Engineering, 

6(3), 38-41. 

11. Paray, A. A., & Mir, S. A. (2018). Does smart phone use cure or hurt academic performance? An 

empirical study of secondary school students. International Journal of Movement Education and Social 

Sciences, 7(2), 220-225. 

12. Suleiman, A.A. (2011). Social networking sites? Usage and students’ attitudes towards social behaviors 

and academic adjustment in northern Nigerian universities. Retrieved from 

http://etd.uum.edu.my/2801/1/Suleiman AlhajiAh mad.pdf. 

http://www.iejrd.com/
http://findarticles/
http://www.shodganga.com/
http://etd.uum.edu.my/2801/1/Suleiman%20AlhajiAh%20mad.pdf

